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Appendix C - Participant Referral Sources 
 

 New Families 
 

Continuing Families 
 

All Families 
 

 Frequency % Frequency % Frequency % 
Referral Sourcesb (percent said ‘Yes’) (n=689) (n=393) (n=1082) 

Self referral 119 17% 53 14% 172 16% 
Teacher referral 55 8% 28 7% 83 8% 
School administrator referral 41 6% 20 5% 61 6% 
Parent referral 25 4% 21 5% 46 4% 
Friend or neighbor referral 130 19%a 116 30%a 246 23% 
Media sources referral 6 1%a 14 4%a 20 2% 
Other advertising 15 2% 10 3% 25 2% 
Employment services referral 4 1% 2 1% 6 1% 
Religious institution referral 1 0% 1 0% 2 0% 
Other Family Center referral 12 2% 8 2% 20 2% 
Social services referral 104 15% 66 17% 170 16% 
Physician referral 24 4% 8 2% 32 3% 
Other referral 195 28%a 88 22%a 283 26% 

a Continuing families’ values are  significantly different (p<.05)  than  new families’ values (based on Pearson chi-square statistic).   

b These data were not collected for all years.  


