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Appendix D 
Agencies and In-Kind Services Provided to Family Centers (n=36) 

 
Type of Agency Frequency  % 
School Districts - TOTAL 22 61% 

Space (staff offices and/or program space) 15 42% 
Utilities/facility expenses/overhead 10 28% 
Administrative support 10 28% 
Janitorial/cleaning/maintenance 6 17% 
Fiscal/business 6 17% 
Secretarial/clerical 3 8% 
Training 3 8% 
Transportation resources (use of van or actual transport) 3 8% 
Donations to Christmas toys 3 8% 
Postage/copying costs 2 6% 
Day care center 1 3% 
Technical assistance 1 3% 
   

Private Businesses - TOTAL 15 42% 
Supplies for program, prizes, etc. 8 22% 
Training and employment 2 6% 
Equipment/furniture/computers 2 6% 
Employment & training 2 6% 
Food for Family Center clients 1 3% 
Free services 1 3% 
Space 1 3% 
Reading is fundamental 1 3% 

   
Parents and Community Volunteers - TOTAL 14 39% 

Miscellaneous volunteer time 14 39% 
Supplies for family 5 14% 
Board member 4 11% 
Janitorial/cleaning/maintenance 2 6% 
Fundraising 2 6% 
Secretarial/clerical support 2 6% 
Child care 1 3% 

   
Community/County Agencies/Government - TOTAL 12 33% 

Services to families (presentations on safety, ATOD, reduced rent, etc.) 9 25% 
Space 4 11% 
Administrative support 3 8% 
Staff training 3 8% 
Food (community food bank) 3 8% 
Transportation 1 3% 

   
Hospitals/Medical Clinics/State Health Centers - TOTAL 10 28% 

Health services (immunizations, screenings, family & pediatric clinics) 6 17% 
Training 3 8% 
Space 2 6% 
Advertisement 1 3% 
Printing (newsletter) 1 3% 
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Appendix D 
Agencies and In-Kind Services Provided to Family Centers (n=36) 

 
Type of Agency Frequency  % 
Colleges/Universities/Cooperative Extension - TOTAL 9 25% 

Services to families/children (tutors, GED, ESL, presentations, etc.) 7 19% 
Consulting services (grant writing, program planning, research, interns) 3 8% 
Educational program materials 2 6% 
Staff training 1 3% 
Computer equipment 1 3% 
Space 1 3% 

   
Public Service Agencies - TOTAL 9 25% 

Services to families (after-school supervision, parent training, case 
management, counseling, presentations) 

4 11% 

Space 1 3% 
   

Private Service Agencies - TOTAL 10 28% 
Services for families (after-school supervision, parent training, case 

management, counseling, presentations) 
10 28% 

Program supplies 4 11% 
Supplies for family’s clothing, food and furniture 3 8% 
Staff training/TA 1 3% 

   
Churches - TOTAL 7 19% 

Space 4 11% 
Equipment 2 6% 

   
Day Care/Head Start/Early Interventions - TOTAL 7 19% 

Services to children (pre-school, speech therapy, support for kids with 
disabilities) 

4 11% 

Supplies (for lending library & program) 3 8% 
Space 1 3% 
Staff training 1 3% 

   
“Tickets for Kids” - TOTAL 3 8% 

Free tickets for children and families to attend family outings/events 3 8% 
The broader categories are sometimes less than the sum of sub-categories because a Family Center 
may be listed under more than one sub-category.  
 




